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1.International reach of ICT

2.Connectivity for health 

3.Human factors 

4.Social care and wellness 

5.Health 2.0  
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We all live in a óConnected Worldô

Users are rapidly adopting new habits

New services will flourish

More powerful and enabled devices will be available

Digital contents will continue growing and will                               

be fully stored
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Connected Roads
Connected Homes

Connected Cars Connected Learning

Itôs driving innovative new services



New services comingé

ÁHosting ÁVirtualization

ÁWeb mashing, Data Mining

ÁInternet access

ÁMobile data

ÁText  Messaging

ÁUltra Broadband Access 

(100Mb/s)

ÁHigh-speed Mobile Data

ÁData Fuel Stations

ÁHD Videocalls

ÁHD Telepresence

ÁIPTV

ÁInternet TV

ÁPersonal TV

ÁHD TV, 3D TV

ÁAugmented Reality

ÁInstant messaging

ÁVoIP

ÁPodcasting
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Handsets have changedé



There is now 122% mobile penetration in the UK ïaround 76 million handsets!*

98 billion SMS messages sent in 2009 ïcompared to 1/56.9 billion in 1999/2008 

268 million SMS messages sent every day in the UK in 2009

Average number of text messages sent per person/year: 1,508 (based 65 million active UK mobile devices)

There has never been a better to time for you to engage with your customers via their mobile!

Mobile Usage & SMS (UK Data) 

* source: MDA/Netsize
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ÅYou can almost guarantee a text will be read

by the recipient

ÅHow many emails are unread in your 

inbox right now?

ÅSMS is the springboard to engaging 

interactivity/ compliance 

ÅSMS is the quickest and most efficient way in 

getting important messages out to your staff 

or patients       

ÅMore retailers are using SMS than ever 

before  (Ocado, Tesco, Argos, DSGi, 

Selfridges, M&S, Nexté.)

What is so great about a ótextô?


